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ExploreBranson.com Performance



ExploreBranson.com Website Traffic 

January  2022 - December 2022 Numbers

★ There were 1,676,597 Organic Sessions 
in 2022

Users
2,099,039 users in 2022

Pageviews
8,935,271 pageviews in 2022

Avg. Session Duration
02:26 minutes  in 2022



Website Goal Conversions

43,661
Vacation Guide Orders

28,230
Newsletter Sign-Ups

936,114
Partner Referrals



2022 Digital Media Highlights



2022 Paid Digital Media Highlights 

182 Million
Impressions

 1.8 Million
Clicks

34 Million
Video Views



2022 Real World Results - Arrivalist



Spotify

80%
Arrival Lift

16.5M
Impressions

•Reach users in the right moment by targeting playlists like Road Trips, Happy, 

Outdoor, and Holiday music (for Christmas)



DIGITAL BILLBOARDS

Target Markets: St Louis, Kansas City, 

Oklahoma City, Little Rock, Tulsa

211 Digital Billboards

297 Gas Stations

508 Total Venues

•Innovative technology & approach allows for 

better addressability & accountability

•Program includes mobile pre-roll video retargeting 

to exposed users to reinforce messaging and drive 

incremental frequency

340%
Arrival Lift

12.9M
Impressions



PADSQUAD FLIP CARDS

17s
Avg. Exposure Time

12.4%
Engagement 

Rate

•Mobile-Only Rich Media Unit

•Playfully engage audience with an interactive stack of cards

•Product Cards politely revealed themselves as the user 

scrolled and provided beautiful and engaging images of things 

to do in Branson! Autumn festivals, hiking, fall shopping, 

exciting shows, and of course, wine tasting!

2x Benchmark 50% Over Benchmark



2023 Digital Media Plan



CHANNEL STRATEGY



CAMPAIGN STRATEGY



MESSAGING STRATEGY



PROGRAMMATIC CONNECTED TV

•Increased investment in the programmatic 
CTV platforms with a large opportunity to 
provide high awareness and video 
completion rates

•Programmatic approach to CTV reaches 

users across many ad supported platforms

•:30 commercials targeted to living room TV 

devices at scale

•Non-skippable, 100% viewable & 

targetable



DIGITAL BILLBOARDS

•#1 performing channel in 2022 for driving 

Arrivals & Arrival Lift

•Target leisure travelers in top regional 

markets St. Louis, Kansas City, Oklahoma 

City, Tulsa, Dallas, Wichita

•Mix of Billboards & Urban Panels (in 

available markets) for highest impact 

impressions



SPOTIFY ADS

•Audio ads have historically driven a 

80% Arrival Lift

•Reach users in the right moment by 

targeting relevant seasonal playlists 

like Road Trips, Summer and Holiday 

music



TRIPADVISOR - SOCIAL

•Leverage Tripadvisor’s popular & trusted 

social handles to promote seasonal content

•Overlay bubble ratings from Tripadvisor for 

true “people-powered” promotion

•Drives high CTR



PADSQUAD GENERATOR

•New tactic, rich media opportunity to 

provide a fun ad experience for users to 

engage with through a unique application of 

touch

• When users hold down their thumb, the 

activity generator will randomly select and 

showcase one of Branson’s many activities or 

attractions





2023

Travel & Tourism 

Landscape



2023 NAVIGATOR

• Experiences > Destinations

• Evolution of Travel Inspiration

• Privacy & Peace of Mind

• Prompting Travel



Experiences > Destinations





EXPERIENCES > DESTINATIONS

Coveted New York Times’ annual list of travel places is now list of 25 experiences 



Experience-Driven 
Accommodations Selection

STR (short term rental) guests 

value character in a property. 

Nearly nine out of 10 guests 

actively seek out properties with 

an interesting look and feel. 
Phocuswright Research 2021

EXPERIENCES > DESTINATIONS



Leveraging

the trend

EXPERIENCES > DESTINATIONS

What It Means to You

1. Evaluate your content strategy and marketing products 
through the lens of experiences: do they establish a 

unique point of difference from other places and 

promote the authentic experiences consumers are 

seeking out?

2. For well-established destinations, explore ways to 
position your offerings in a new light and/or promote 
lesser-known experiences

3. Support local industry members and neighborhoods in 

developing or enhancing existing experiences



Evolution of Travel Inspiration



Evolution of travel

inspiration

Generational Divide In Media Consumption

o Biggest differences ever recorded 
(since research commenced in 2008)

o For those under 40, a radical shift to focus on image and 
short-format video content

“MOST RECEPTIVE” MEDIA & CONTENT RATED BY GENERATIONS OF TRAVELERS

o TikTok

o Instagram

o Websites

Millennials

o Facebook

o Websites

o Instagram

Boomer or older

o Websites 

o Email

o Official Guide

Generation Z

State of the American Traveler, June 2022 Edition

Gen X

o Websites

o Facebook

o Review Websites



YouTube (95%), 

TikTok (67%) and 

Instagram (62%) 

are the most widely used 

platforms in 2022.

Facebook, which was at 

71% in 2015, dropped to 

32% this year. 

Evolution of travel

inspiration



As reported in TechCrunch: 
“In our studies, something 
like almost 40% of young 
people, when they’re 
looking for a place for lunch, 
they don’t go to Google 
Maps or Search,” said 
Google SVP Prabhakar 
Raghavan. “They go to 
TikTok or Instagram.”

TikTok Takes on Search (and Google)

Evolution of travel

inspiration



EVOLUTION OF TRAVEL INSPIRATION

Travel brands are 

jumping on the TikTok 

bandwagon to reach new 

audiences, but success is 

not easy to replicate

Ryanair uses relatable and 
humor-driven content

Disney offers 
behind-the-scenes insights

VCA uses an authentic, 
tailored-to-TikTok content strategy



The Power of TikTok’s Influence

EVOLUTION OF TRAVEL INSPIRATION

Short-form snackable video now ranks #1 for 
most engaging content types and has the 
higher ROI of any social media marketing 
strategy  (HubSpot)



Evolution of travel

inspiration

Screen Tourism Provides Inspiration to Travelers

Two-thirds of global travelers have considered and 39% have 
booked trips to destinations after seeing them on streamed 
shows or movies



Leveraging

the trend

EVOLUTION OF TRAVEL INSPIRATION

What It Means to You

1. Make video the star of your content strategy, inclusive 
of short-form video formats

2. Diversify your marketing strategies and tactics to reach 

various audiences on the channels they frequent

3. Explore innovative content opportunities such as screen 

tourism and sponsored content 



Privacy & Peace of Mind



PRIVACY & PEACE OF MIND



RULES & REGULATIONS

o GDPR - General Data Protection Regulation

o CCPA / CPRA - California Privacy Rights Act 

o VCDPA - Virginia Consumer Data Protection Act

o ADPPA - American Data Privacy and Protection Act 

o VPPA - Video Privacy Protection Act

o + New State Laws from Colorado, Connecticut, and Utah

PRIVACY & PEACE OF MIND



WHAT THE

PROMPT
an ai story



ai for brands
code
sales

creative
business



ai for brands



namelix



namelix



namelix



namelix



namelix



namelix



Looka



Looka



Looka



Looka



Looka



Looka



durable







ai for creative



Midjourney
Profile Pic Maker
Deep Nostalgia
LeiaPix
Lexica
Prompt Hero
Astria



Astria



Astria



Astria





Runway
Kaiber
Capcut
Descript
Voicemod 
Resemble AI
Cleanup Pictures
Clickable AI
Supercreator.ai



runway



runway



runway



ai for business



Lumen5
Tome.app
Rytr.me
Browse.ai
Legalese Decoder
ChatGPT



Tome.app



Tome.app



Tome.app



Legalese Decoder

We will not share your personal information with any third 
party without your permission.

Visit St. Pete/Clearwater is the official tourism marketing 
organization for Pinellas County, Florida. It is a department of 
Pinellas County Government and its website is 
VisitStPeteClearwater.com. 

Our address is 8200 Bryan Dairy Road, Suite 200, Largo, FL 
33777 and you can email us at info@VisitSPC.com. 

We will not share your personal information with anyone else 
without your permission.



ChatGPT



ai for you



ChatGPT



ChatGPT



ChatGPT



ChatGPT



ChatGPT



ChatGPT



ChatGPT



ChatGPT



ChatGPT



ChatGPT



ChatGPT



Thank You



milespartnership.com


