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INCREASE BRANSON 
LAKES AREA TRAVEL 

CONSIDERATION

SPOTLIGHT THE 
BRANSON LAKES AREA TO 
OUR MILLIONS OF FANS



91% 69% 65%

is a good way to promote a 
brand’s products / services

makes them feel more 
favorable toward a brand

indicates a brand is high 
quality

Source: Sponsorship Research International (SRi), 2023

Fans who agree a partnership with the Chiefs...



CHIEFS FANS IN DMAS 
0-300 MI FROM BRANSON

YouGov Profiles (4/23/23); Branson Scout Report, 2022 Visitation Data

0-100 MI (CORE MARKET)
• Joplin-Pittsburgh 
• Springfield

100-300 MI (PRIMARY MARKET)
• Columbia-Jefferson City
• Ft. Smith-Fayetteville-Springdale-Rogers 
• Jonesboro
• Kansas City
• Little Rock-Pine Bluff
• St. Joseph
• St. Louis
• Topeka
• Tulsa

NEARLY 3 MILLION FANS LIVE WITHIN 300 
MILES OF BRANSON

66.7%

2022 Branson Visitors 
from 

0-300 mi away
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CHIEFS PRESEASON TV
7 STATES

CHIEFS PRESEASON AFFILIATES
• KSHB – Kansas City
• KMOV – St. Louis
• KOZL – Springfield
• KQTV – St. Joseph
• KSNF – Joplin
• KNWA – Ft. Smith/Fayetteville/Rogers
• KDSM – Des Moines
• KMIZ – Columbia
• KMTV – Omaha
• KTUL – Tulsa
• KWCH – Wichita
• WIBW – Topeka
• KGMB - Honolulu
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TOTALSOCIALFOLLOWERS TOTALENGAGEMENTS YTD

SOCIAL MEDIA IMPRESSIONS

TOTALENGAGEMENTRATE

EARNEDMEDIAPIECES



Source: YouGov Brand Index, Calendar Years 18-22
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