
Feb 2024 (YOY) YTD (YOY) Feb 2024 (YOY) YTD (YOY) Feb 2024 (YOY) YTD (YOY)
300,257 (+27.7%) 493,002 (+6.8%) 369,543 (+26.5%) 610,286 (+4.8%) 834,425 (+27.5%) 1,446,090 (+11.2%)

Feb 2024 (YOY) YTD (YOY) Feb 2024 (YOY) YTD (YOY) Feb 2024 (YOY) YTD (YOY)
27.5% (+26.0%) 28.1% (+9.2%) 66.3% (+25.2%) 66.2% (+2.8%) 6.2% (+44.7%) 5.7% (+8.4%)

Feb 2024 (YOY) YTD (YOY) Feb 2024 (YOY) Feb 2024 (YOY)
89,234 (+30.4%) 159,227 (+18.5%) 60.63% (+31.8%) 2:27 (+10.5%)

Paid Search 
Impresions (YOY)

Paid Search 
Clicks (YOY)

Google Click 
Thru Rate (YOY)

Google Cost 
Per Click (YOY)

Bing Click 
Thru Rate (YOY)

Bing Cost 
Per Click (YOY)

1,650,297 (+56.4%) 97,822 (+41.6%) 16.23% (-17.2%) 0.32$               (-57.3%) 1.73% (-36.4%) 0.30$               (-34.8%)

Display 
Impressions (YOY)

Display 
Clicks (YOY)

Display Click 
Thru Rate (YOY)

Display Cost 
Per Click (YOY)

11,635,785 (-11.0%) 16,091 (-10.1%) 0.14% (+0.0%) 9.74$               (-25.3%)

Paid Social 
Impresions (YOY)

Paid Social
Clicks (YOY)

Facebook Click 
Thru Rate (YOY)

Facebook
Cost Per Click (YOY)

Pinterest Click 
Thru Rate (YOY)

Pinterest
Cost Per Click (YOY)

5,955,888 (+29.6%) 114,302 (+53.1%) 2.78% (+43.3%) 0.19$               (-24.0%) 1.24% (+85.1%) 0.39$               (-55.7%)

Total 
Delivered (YOY) Open Rate (YOY) Site Visits (YOY) Pages Viewed (YOY)

Session 
Duration (YOY)

Partner 
Referrals (YOY)

102,085 (+34.2%) 50.0% (-11.5%) 3,241 (-1.0%) 7,781 (+2.4%) 3:30 (+36.4%) 517 (+10.7%)

Followers (YOY) Impressions (YOY) Engagement (YOY) Followers (YOY) Views (YOY) Likes (YOY)
237,869 (+5.3%) 2,999,022 (-30.9%) 160,710 (+28.5%) 54,397 (+19.3%) 123,274 (-68.0%) 4,268 (-89.1%)

Followers (YOY) Impressions (YOY) Engagement (YOY) Followers (YOY) Impressions (YOY) Engagement (YOY)
23,116 (+16.6%) 121,120 (-42.6%) 6,266 (-17.3%) 15,014 (-0.8%) 16,801 (-53.4%) 472 (-38.1%)

Followers (YOY) Impressions (YOY)
Engagement 

Rate (YOY) Followers (YOY) Impressions (YOY)
2,650 (+13.0%) 3,411,591 (+181.6%) 1.50% (+59.6%) 2,395 (+10.8%) 162,538 (+11.1%)
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