
Jan 2024 (YOY) YTD (YOY) Jan 2024 (YOY) YTD (YOY) Jan 2024 (YOY) YTD (YOY)

192,745 (-14.9%) 192,745 (-14.9%) 240,743 (-17.0%) 240,743 (-17.0%) 611,665 (-5.3%) 611,665 (-5.3%)

Jan 2024 (YOY) YTD (YOY) Jan 2024 (YOY) YTD (YOY) Jan 2024 (YOY) YTD (YOY)

29.1% (-8.5%) 29.1% (-8.5%) 66.1% (-19.4%) 66.1% (-19.4%) 4.8% (-27.9%) 4.8% (-27.9%)

Jan 2024 (YOY) YTD (YOY) Jan 2024 (YOY) Jan 2024 (YOY)

69,993 (+6.2%) 69,993 (+6.2%) 67.00% (+45.7%) 2:35 (+15.7%)

Paid Search 

Impresions (YOY)

Paid Search 

Clicks (YOY)

Google Click 

Thru Rate (YOY)

Google Cost 

Per Click (YOY)

Bing Click 

Thru Rate (YOY)

Bing Cost 

Per Click (YOY)

1,414,221 (+8.8%) 84,931 (-6.6%) 15.95% (-8.6%) 0.36$               (-43.8%) 1.53% (-59.4%) 0.46$               (+76.9%)

Display 

Impressions (YOY)

Display 

Clicks (YOY)

Display Click 

Thru Rate (YOY)

Display Cost 

Per Click (YOY)

1,151,153 (-44.8%) 1,785 (-31.8%) 0.16% (+23.1%) 4.67$               (-32.3%)

Paid Social 

Impresions (YOY)

Paid Social

Clicks (YOY)

Facebook Click 

Thru Rate (YOY)

Facebook

Cost Per Click (YOY)

Pinterest Click 

Thru Rate (YOY)

Pinterest

Cost Per Click (YOY)

779,473 (-63.7%) 22,602 (-56.6%) 3.40% (+40.5%) 0.18$               (+5.9%) 1.43% (+113.4%) 0.33$               

Total 

Delivered (YOY) Open Rate (YOY) Site Visits (YOY) Pages Viewed (YOY)

Session 

Duration (YOY)

Partner 

Referrals (YOY)

100,467 (+38.1%) 34.5% (-36.0%) 1,420 (-41.6%) 3,764 (-37.5%) 4:23 (+50.3%) 228 (-39.0%)

Followers (YOY) Impressions (YOY) Engagement (YOY) Followers (YOY) Views (YOY) Likes (YOY)

237,643 (+5.3%) 936,232 (-63.0%) 51,590 (-53.5%) 54,098 (+21.5%) 115,163 (-71.3%) 2,678 (-92.1%)

Followers (YOY) Impressions (YOY) Engagement (YOY) Followers (YOY) Impressions (YOY) Engagement (YOY)

22,920 (+16.8%) 121,626 (+1.1%) 5,117 (+11.4%) 14,991 (-0.8%) 11,937 (+5.0%) 355 (+14.1%)

Followers (YOY) Impressions (YOY)

Engagement 

Rate (YOY) Followers (YOY) Impressions (YOY)

2,618 (+12.2%) 243,209 (+808.0%) 2.38% (-58.0%) 2,382 (+11.5%) 6,470 (-95.7%)
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